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Welcome to our 2017 Spring Edition

DANIEL MCEVOY 
MARKETING & BRAND MANAGER

As we start to escape Melbourne’s winter chill and get ready for the warmth 
and rejuvenation of the spring sun, we welcome the spring edition of the MCIE 
Industry Connections Newsletter. 
This past quarter we celebrated some fantastic achievements, 
including MCIE being awarded as a finalist in the 2017 Telstra Business Awards!
In this issue you will read about upcoming events, new industry insights, the 
opening of new locations and so much more!
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Telstra Business Award Finalists
For 25 years the Telstra Business Awards 
have been recognising and rewarding 
the best in business, yet it’s not all 
about winning.

The Telstra Business Awards give 
business owners the chance to reflect
on their achievements, assess their
organisation’s strengths & 
weaknesses, access unparalleled 
networking opportunities, 
pursue new ventures
and build their profile.

Better still, they’re an occasion for
team celebration, sharing stories 
and inspiring others. 

We at MCIE are grateful to have 
been named as a Telstra Business
Award Finalist for the 3rd year in a row, 
confirming our dedication to excellence 
and allowing us to showcase our 
expanding business!
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A note from the MCIE Director of Studies
I am proud to be taking on the role of Director of Studies 
at MCIE, working with a team of dedicated staff 
committed to and focused on providing our students with 
quality training, ensuring they graduate job ready, with 
industry relevant skills and knowledge. 
State government statistics show that 87.9% of our 
graduates recommend us, 14.1% higher than the 
state average. We are on the right track.
Bryony Dade - MCIE Director of Studies



Werribee Campus
Right between Victoria’s two 
biggest cities, Melbourne & 
Geelong, Werribee is one of the 
fastest expanding suburbs 
in the West.

Werribee boasts a booming 
economy and is benefitting from 
major developments to the 
public squares, riverbank 
promenade, and to Watton St
commerical centre, which
is now home to our new 

MCIE Werribee campus!

Melbourne City 
Institute of Education is 
thrilled to have expanded 
to this exciting new location 
and offers our courses to all who 
are looking to broaden their skills 
and gain practical industry 
knowledge!

“Our brand new 
Werribee campus opens
the door to the western
suburbs of Melbourne,
bringing our Multi-Award 
Winning Training
Organisation right to
their backyard”

Werribee has some other great attractions to offer:

HISTORIC WERRIBEE 
MANSION

WERRIBEE OPEN RANGE 
ZOO

WERRIBEE GORGE 
STATE PARK

SHADOWFAX WINERY
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What is Creativity? 

“I’m not creative, I don’t have a creative bone 
in my body, I’ld love to be able to paint like 
that, draw like that, dance or sing like that, 
even design and build bridges, but I didn’t 
get the creative gene, I’m not creative.” 
How often do we hear this?

A great deal of research has been carried 
out to define what drives creativity. Is it:
 
• a creative personality? 
• could it be giftedness? 
• a mindset, motivated intrinsically? 
• domain specific skills and creativity
 relevant processes within a 
 supportive environment 
 (Amabile, 2013, p. 134)? 
• the theory of Human Intelligence,
 practical, analytical and creative
 thinking (Sternberg, 2006)? 
• Gardner’s Multiple Intelligences which
 also suggest creativity is domain
 specific? 
• Maslow’s (1962, p. 172) concept of
 Self-Actualization? 
• or Creative Self-Efficacy as discussed 
 by Bandura and Locke (2003) and
 Tierney and Farmer (2002)? 

The debate continues.

So, how many adults do we need in a room 
to have one truly creative person in our 
midst? Fifty, according to a longitudinal 
study conducted by Land and Jarman (1992), 
who attest that we are all born with the 
ability to be creative, but we lose it! 

Of 1,600 three to five-year-olds tested, a 
staggering 98% were deemed ‘creative’; when 
these same children were tested again at 10 
and 15 years their creativity had dropped to 
30% and 12% respectively. Of 260,000 adults 
tested, only 2% of them were deemed 
creative! What’s going on?!

In his TED talk, David Kelley (2012) touches on 
this phenomenon when he retells the story 
of his younger self, witnessing the moment 
of creative mortification when his mate 
Brian lost all desire for creative pursuit after 
hearing words of derision aimed at his work 
from another student. 
How many of us on hearing critical words 
about our work have given up believing in 
our creative ability and embraced the words 
“I can’t do it, I’m not creative”?

How powerful to suddenly have a world of 
opportunity open at your feet!

4



Let’s make it clear, when we’re talking about 
creativity in this context: We’re referring to 
‘creativity’ as a product of knowledge gained 
from the cultures and environments in which 
we live. This context gives rise to problems 
which are resolved by creative minds. 

Minds develop useful, appropriate and 
novel/new solutions, products, ideas or 
actions to solve problems. Creativity in this 
context is not restricted to any specific domain 
of learning, understanding, knowledge or skill. 
Its definition is informed by and a fusion of 
learning from Treffinger, Young, Selby & 
Shepardson (2002, p. 8), Munro (2016), Kaufman 
& Beghetto (2009, p. 3) and Vygotsky (2004, p. 7).
It is an important differentiation to make; 
‘creativity’ is not simply an outcome of ‘artistic 
or inventive work’ (Dictionary, 2016).

The shift in perception of creative capacity 
crossing all domains is an important and
powerful differentiation. It requires us to shift 
our everyday perception of the meaning of 
creativity and, more importantly, accept that
creativity may no longer be considered the
exclusive realm of the gifted or the artistic. 
This shift is powerful! Suddenly ‘creativity’ is 
now accessible to the community at large. 

At MCIE we believe this important
differentiation, understood by educators in 
early childhood education and care, will help 
ensure our next generation has a concept of 
creativity which fosters the development of 
foundation skills in children to support a
culture and future of creativity and innovation.  

Works Cited
Amabile, T. M. (2013). Componential Theory of Creativity. In E. H. Kessler, Encyclopedia of 
Management Theory (pp. 134-139). Sage Publications.
Bandura, A., & Locke, E. A. (2003). Negative Self-Efficacy and Goal Effects Revisited. 
Journal of Applied Psychology , 88 (1), 87-99.
Dictionary. (2016, 11 06). Retrieved from Dictonary.com: http://www.dictionary.com/
browse/creativity
Kaufman, J. C., & Beghetto, R. A. (2009). Beyond Big and Little: The Four C Model of 
Creativity. Review of General Psychology , 13 (1), 1-12.
Kelley, D. (2012, May 16). How to build your creative confidence. (T. Covell, Trans.) TED 
Talks. Retrieved 06 01, 2017, from https://www.youtube.com/watch?v=16p9YRF0l-g
Land, G., & Jarman, B. (1992). Breakpoint and Beyond: Mastering the Future Today. New 
York: Champaign, Ill. : Harper Business.
Maslow, A. H. (1962). Toward a psychology of being. Princeton, N.J.: American Psycholog-
ical Association, 2005.
Munro, J. (2016). Creativity [PowerPoint]. Carlton, Victoria: University of Melbourne: 
Master of Education.
Sternberg, R. J. (2006). The Nature of Creativity. Creativity Research Journal , 18 (1), 87-98.
Tierney, P., & Farmer, S. M. (2002). Creative self-efficacy: Its potential antecenents and 
relationship to creative performance. Academy of Management Journal , 45 (6), 1137-
1148.
Treffinger, D. J., Young, G. C., Selby, E. C., & Shepardson, C. (2002). Assessing Creativity: A 
Guide for Educators. University of Connecticut, University of Virginia, Yale University, 
Office of Educational Research and Improvement, United States Department of Edu-
cation. Storrs: The National Research Center and Talented.
Vygotsky, L. S. (2004). Imagination and Creativity in Childhood. Journal of Russian and 
East European Psychology , 42 (1), 7-97.

What is Creativity? 

4 Statistics that Promote 
the Power of Creativity

in the Workplace

78% of people believe 

that expressing personal 

creativity makes a real 

difference in their lives.

A whopping 80% of US 

and UK residents report 

they feel pressure to be 

productive rather than 

creative at work.

Of CEOs polled, 60% 

agreed that creativity 

was the most important 

skill to have in a

leadership role, followed 

by integrity (52%) and 

global thinking (35%).

New research shows that 

the average attention 

span of a consumer is 

8 seconds, which has 

dropped from 12 seconds 

since 2000.

By Leah Farmer, BVK Blog Feb 17 2016
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T he Future of Aged Care in Australia
Better general health and medical care, as 
well as improved access to education and 
employment, has led to people living longer, 
healthier lives. By 2050, the number of 
people around the world over 65 will double 
and those over 80 will more than triple. 
Therefore, developing strategies to care for 
older generations into the future is 
becoming increasingly important. 
The Australian government’s decision in 
recent years to cap the fees private aged 
care businesses can charge temporarily 
hampered company share prices in the 
sector. However, since then, the aged care 
sector has adapted, and an industry once 
dominated by government institutions has 
grown into a booming private sector. 

Why the Changes?
Australia’s aged care system is currently 
world class. However, not only is life 
expectancy steadily increasing, the gap 
between male and female life expectancy 
is narrowing. This means the prevalence of 
couple households among those aged 65 
years & over is increasing. 
At the same time, the average age at which 
traditional aged care services are 
accessed is steadily rising and currently sits 
at around 83. Overall, fewer older people 
are moving into aged care and the average 
length of stay in aged care is only two to 
three years. These trends indicate that aged 
care as we know it is transforming into an 
end-of-life, or a ‘fourth age’, care service. 

Therefore, the government needs to make 
changes to ensure the system:
• remains sustainable and affordable
• offers choice and flexibility for consumers
• encourages businesses to invest and grow
• provides diverse and rewarding career options.

T he Fallout
Currently government funding for aged care 
is predominantly linked to beds and 
therefore to facilities. This enforces the 
creation of distinct precincts and places 
specifically for older people. Government 
policy is a hindrance to the creation of 
facilities with mixed age and acuity cohorts. 
This is problematic because many 
consumers in the third age of life will 
actively avoid products and services that 
categorise them as aged or retired. 
Lifestyle options that provide physical 
separation from mainstream society, 
such as homes are therefore increasingly 
unpopular. In addition, couples 
experiencing varied levels of deteriorating 
health face the heart-breaking reality of 
having to live separately. 

Innovative Solutions
In the future, government funding for 
residential care will adopt a consumer 
directed care model. Funding will follow the 
consumer, not the facility, opening the 
industry up to a variety of new, more 
societally integrated models of care that are 
able to accommodate a variety of patient 
needs. Group Homes Australia (GHA) is an 
innovator in the aged care area. Their care 
model allows elderly people to live together 
in an actual home, catering services to the 
needs of each resident. The residents wake 
up in their own time and
participate in the cooking, baking, 
gardening and shopping. What businesses 
like GHA are doing is exciting and 
provides a hopeful picture for the 
future of aged care. 

Moving towards consumer-directed
care is a big part of the changes 
the government is making to 
the aged care system. 
It means people will have
greater choice, and care will be 
based on their needs —
individualising them instead of 
institutionalising them.
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Social Media - Pros & Cons

Facebook LinkedIn

Instagram Twitter

Snapchat Pinterest

Pros: Broadest range of audiences, best 
targeting options, promotes any type of 
content and has the most mobile users.

CONs: Basically no organic reach, the 
most competitive network and the 
most saturated avenue for ads.

Pros: The best B2B platform, priotises 
long-form articles, good research tool 
for your market and great networking

CONs: Not a place for selling products, 
paid advertising is quite weak and 
pace of new content is slower.

Pros: Fastest growing user base, 10x 
more engagement than Facebook & 
connects to biggest youth market.

CONs: More about branding than sales, 
limited audience segment, complex 
newsfeed matrix to display content.

Pros: Best for news, quickest audience 
reaction, more conversational and a 
great B2B branding tool.

CONs: Content has a short life, ads are 
more pricey and needs a lot of 
constant content to engage highly.

Pros: Curates user-generated content, 
all content can easily be saved and 
has a rapid growing audience.

CONs: Bad two-way user engagement, 
10 seconds to get point across and 
content deleted after 24 hours.

Pros: Incredibly shareable content, a 
strong visual branding tool, generates 
direct sales & creates strong traffic.

CONs: Quite time consuming, takes 
a long while to build results & only 
works best for purely selling product.

Social media is arguably one of the most powerful business tools, with many 
benefits including revenue, brand exposure, research and networking. 
To get the most out of social media for your business you need to 
know what avenues to invest your time and money into. 
Take a look at a quick overview of what would suit you:
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T he Disability BOOM!
As the resource boom fades, 
a new explosion is about to 
replace it: the disability boom. 
Within three years the 
National Disability Insurance 
Scheme is expected to start 
injecting $22 billion a year 
into the economy — about 
what the federal government 
spends on defence 
(The Australian, 2017).

But the NDIS will have far 
greater impact on the 
economy: it will require 
300,000-plus new full and 
part-time jobs by the time 
it is meant to be fully 
operational in 2020. 
The attendant disability 
workforce is meant to swell 
from 76,600 full-time-
equivalent workers in 2015 to 
162,000 by 2020. Given about 
half of the workers in the 
sector are part time, the total 
will easily exceed 300,000.

“These are big numbers, 
implying a cumulative three-
year jobs boost on par with 
the mining boom; it’s also 
bigger than the jobs growth 
connected to the rollout of 
the National Broadband 
Network,” says Andrew Boak, 
a Goldman Sachs economist 
in Sydney. “And, importantly, 
as distinct from those jobs, 
these ones will be permanent 
and will not disappear as the 
development phase draws to 
a close.”

Bruce Bonyhady, the former 
chairman of the National 
Disability Insurance Agency, 
the body overseeing access 
to, planning and payments of 
the NDIS, points out a 
higher percentage of these 
new jobs will be in regional 
and rural areas “where 
economic growth and, hence, 
employment growth are below 
the national average”.
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Spring PD's & Gary's China Trip
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To enquire about any of the above or more upcoming sessions with MCIE, please head to:

A Comparative Study of 
the Recent Changes to 

the NQF against the Old

Heather Barnes OAM
October 4th 2017

Planning and Critical 
Reflection in ECEC

Heather Barnes OAM
November 14th 2017

Assessment Review 
Panel with Martin Probst 

PROfound Coaching

November 10th 2017

Business Management

Vivek Singh
TBC October 2017

mcietraining.formstack.com/forms/spring_pds

3rd International Co-operation Summit
MCIE Managing Director, Gary Coonar, was 

recently invited to attend the 3rd International 

Co-operation Summit, in Shenzhen, China.  

The Summit is the biggest VET event in 

Southern China, attracting hundreds of 

international and local institutes, with over 

1,500 participants attending.  

This event is a great platform for sharing 

knowledge, insights and experiences with 

experts from all over China and the world.

Gary was invited to speak at the Summit, 

detailing how from his prospective as a private 

vocational education provider and discussing 

how Australia promotes vocational education &

competition through the involvement of 

industries and private education institutes. 



Explore English News!

An update from the Director - Susan Delahunty
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By the end of August, Explore English has enrolled 249 students and over 300 VET 
international students. Recent new international projects to share include:
 

ACPET Training
We recently won a joint government funded proposal working with ACPET to
deliver Teaching Training to RTO professionals focussing on “international
students and cultural awareness”.  Our Senior Teacher, Elly Beolchi, is
managing the project on our behalf & will be our industry ambassador.
 
FCE Level (General English)
On 7th August, we opened a new General English level (FCE).  The purpose
of opening this course was to see if we could generate interest in the FCE
English proficiency exam as two of our competitors offer this to their students. 
 
Taiwan Trip
Explore English and Crown International College are running a joint marketing campaign in Taiwan at 
the end of September at the Austrade Exhibition.  Recently, EE successfully obtained a pathway with 
Crown International College, which does not have its own English school, and the directors agreed on 
exploring a joint marketing venture this year.  Risa will be our representative and will be travelling to 
the 3 main cities (Taipei, Kaohsiung and Taichung ) and to the Austrade Exhibition.
 
University Pathway
We have been consistently working with Higher Education Institutions to secure pathways for our 
English and VET international students as this will really help us expand the business.  It is a long 
and arduous project, but we are hopeful that soon we will have secured a packaged deal with a 
university, thus expanding the choices for our international students. 
 
SOCIAL MEDIA - Teacher Videos
Last month we made a teacher video and posted it on FB.  The video generated a lot of interest as 
we were able to showcase a little bit of what all of our teachers do.  We have now decided to make 
individual videos of all of our wonderful teachers.  To date, Carol, Anna, Andrea , Sarah, Martin and 
Lucianna have made their debut and we hope to have a special video showcasing all our staff to 
share on social media and for our marketing team to use to showcase Explore English.
 
NEAS Quality Endorsement
On 10th August, NEAS assessors visited EE to quality endorse the centre (re-registration).  The audit 
was a lengthy process but we are pleased to announce that we passed with flying colours.  At the 
time of the visit, the assessors mentioned that our student experience was of an exceptionally high 
standard and that the service Sandra provides in her role as Student Welfare Coordinator is “above 
and beyond that offered at many other colleges”. Well done to Sandra and the team for providing 
such a great service to our students.
 
Marketing update
Pauline has recently returned from a successful 2 month trip to Thailand.  Pauline is now in Pakistan 
until the middle of September and Risa is travelling to Taiwan in September. The team are working on 
expanding the European market across Central and Eastern parts of Europe, as well as working on 
strategies to expand the number of Asian students enrolling across EE and MCIE International.  
 
TESOL
We have once again received the green light for government funding for the TESOL Certificate IV 
course (10317NAT).  The next course will commence on 3rd October and will be delivered on Tuesday 
and Thursday evenings from 5.30pm – 8.30pm. 

Scholarship Student
Pierre Ibri from Syria was granted a 20-week scholarship at EE in April.  Pierre is a refugee and had to 
leave Syria during the conflict when he was completing the 5th year of his medical degree.  He came 
to Melbourne with very little money and very little prospects for his future.  After I met with Pierre, he 
was granted a scholarship to study IELTS.  We are pleased to announce that Pierre sat the IELTS exam 
last month and got the score required to return to university and continue his dream to become a 
doctor.  Unfortunately, he was unable to obtain advance standing for any of his previous medical 
units, but he is just happy he can start over. 
 

english 

e   plore
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